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Agencies review plans 


After receiving over 1900 written 
comments & hearing from over 12,000 
consumers nationwide in the course of 


the White House Conferences on Con- Director 


sumer Representation Plans [Con- 
SUMER NEws: Feb. 15], the 17 agen- 
cies of the Executive Branch will be 
spending the next 90 days reviewing 
consumer opinions & testimony before 
taking action to draft final plans. 
According to Virginia Knauer, 
Special Assistant to the President for 
Consumer Affairs & coordinator of the 
President’s Consumer Representation 
program [Federal Register: Nov. 26, 
1975], the final draft of the agencies’ 
plans is expected in July. During the 
interim period, the agencies will be di- 
gesting the testimony & transcripts 
received from the 9 White House Con- 
ferences held across the country Jan. 
13-30 & the hearings held in 
Washington Feb. 23-28. Once the 
plans are put in final draft form, they 
will be submitted to President Ford & 
published in the Federal Register. 


Warning! 


Food & Drug Administration 

(FDA) has asked the manufacturers of 
sequential birth control pills to discon- 
tinue making these products, & the 
companies have responded by volun- 
tarily withdrawing these products 
from the market. FDA took this action 
after concluding that sequentials are 
less effective than combination birth 
control pills & are associated with a 
higher risk of blood clotting. Sequen- 
tials also appear to have the potential 
for a higher risk of cancer of the uterus 
than the combination pills. Products 
being withdrawn from the market are: 
Oracon, made by Mead-Johnson & Co., 
Evansville, IN; Ortho-Novum SQ, 
made by Ortho Pharmaceuticals, Rari- 
tan, NJ & Norquens, made by Syntex 
Laboratories, Palo Alto, CA. These se- 
quentials contain an estrogen alone for 
most of the pill-taking cycle & an estro- 
gen & progestin combination for the 
remaining part of the cycle. Combina- 
tion pills combine estrogen & proges- 
tin for the entire 3-week cycle. 
What to do: If you are taking one of 
these kinds of birth control pills, FDA 
advises that you finish out your cycle 
& contact your physician for a differ- 
ent birth control pill or select another 
method of contraception. 


Recall 


e COLOR TV SETS—Food & 
Drug Administration (FDA) an- 
nounces the recall of 183 color televi- 
sion sets in the Conrac Model 5500 
series that were manufacturered be- 
fore Aug. 5, 1975. According to FDA, 
the sets are being recalled because 
there may be unnecessary radiation 
exposure. Consumers who bought 
these sets will be notified by the com- 
pany about how to return them 
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New consumer offices 


As a result of the Consumer Representation Plans proposed by the 17 
agencies of the Executive Branch [CONSUMER NEws: Dec. 1, 1975, Feb. 15], 3 
Federal departments have created new offices to strengthen their relation- 
ships with consumers. These actions follow the decision of State Dept. to 
establish the position of Coordinator of Consumer Affairs to insure more in- 


volvement by consumers in department policymaking [CONSUMER NEws: Jan. 
15]. 


One new office created under a consumer plan is that of Assistant Secre- 
tary for Consumer Affairs & Regulatory Functions in Housing & Urban De- 
velopment Dept. (HUD). To fill this position, President Ford has nominated & 
the Senate has confirmed Constance Newman, former Commissioner of the 
Consumer Product Safety Commission (CPSC). In this new position, Mrs. 
Newman will be responsible for involving consumers in HUD policy decisions, 
& she will manage the regulatory procedures of HUD—such as regulation of 
interstate land sales, setting mobile home safety standards & administering 
the Real Estate Settlement Procedures Act—which directly affect consumers. 
In addition, she will be responsible for getting information to consumers on 
housing & community issues & for improving HUD’s complaint handling sys- 
tem. If you have a consumer problem concerning housing or a HUD-related 
matter, she is the one to contact by writing: Assistant Secretary for Consumer 
Affairs & Regulatory Functions, Housing & Urban Development Dept., 
Washington, DC 20410. 


A new consumer office will be established in Justice Dept. Called the 
Consumer Affairs Unit, the office will be headed by a Consumer Affairs Ad- 
visor selected by the Attorney General. The advisor will work within the de- 
partment on consumer matters & will coordinate department activities that 
affect consumers. The consumer specialist will also review the effectiveness of 
current Justice programs & develop new procedures to improve consumer 
representation in the department. The Attorney General is considering candi- 
dates for this new post & has asked national consumer organizations to rec- 
ommend candidates. (CONSUMER NEWS will report who the new advisor will be 
& how to contact him or her when the nomination is announced.) 


The third agency to create a new consumer position is General Services 
Administration (GSA), which, through an administrative order, has ap- 
pointed David F. Peterson as Director of Consumer Affairs for GSA. In this 
position, Mr. Peterson will be the focal point for consumer activities within the 
agency & will serve as consumer advisor to GSA’s Administrator. In addition 
to this post, Mr. Peterson remains the Executive Director of the Consumer 
Information Center in GSA. If you have any consumer problems involving 
this agency, you can write to David F. Peterson, Consumer Information Cen- 
ter, Washington, DC 20469; or call 202-254-8820. 





Transportation aides 


Transportation Dept. (DOT) has 
appointed several new consumer offi- 
cials for public representation in 
agency policy-making. As a result of 
the department’s proposed Consumer 
Representation Plan, 3 new consumer 
officers have been named by Federal 
Railroad Administration (FRA), 
Federal Highway Administration 
(FHWA) & Urban Mass Transporta- 
tion Administration (UMTA). Trans- 
portation’s agencies already having of- 
ficers are: National Highway Traffic 
Safety Administration (NHTSA), 
Federal Aviation Administration 
(FAA) & Coast Guard. 

New & old consumer affairs officers 
in DOT are: 

e Fred Pelzman, Chief, Commu- 
nity & Consumer Liaison Division, 
Federal Aviation Administration, 
Washington, DC 20591 (telephone: 
202-426-1960). 

e W. Lee Mertz, Associate Ad- 
ministrator for Planning, Federal 
Highway Administration, Wash- 
ington, DC 20590 (202-426-0585). 

e Eric Hanson, Public Informa- 
tion Specialist, Office of Public Af- 
fairs, Federal Railroad Administra- 
tion, Washington, DC 20590 (202-426- 
0881). 

e Gilbert Watson, Chief, Con- 
sumer Services, Office of Public Af- 
fairs & Consumer Services, National 
Highway Traffic Safety Administra- 
tion, Washington, DC 20590 (202-426- 
0881). 

e Judith Kaplan, Public Informa- 
tion Specialist, Urban Mass Transpor- 
tation Administration, Washington, 
DC 20590 (202-426-4043). 

@ Capt. Merrill Wood, Chief, In- 
formation & Administrative Staff, Of- 
fice of Boating Safety, Coast Guard, 
Washington, DC 20590 (202-426-1080). 

In addition, Transportation’s Of- 
fice of Consumer Affairs—es- 
tablished in 1971—is responsible for 
department programs that cut across 
the scope of the different transporta- 
tion agencies. This office is located in 
the Office of the Secretary & comes 
under the jurisdiction of the Assistant 
Secretary for Environment, Safety & 
Consumer Affairs. On Oct. 24, 1975, 
Judith T. Connor was sworn in as this 
Assistant Secretary. An official with 
UMTA before her new appointment, 
Mrs. Connor is responsible for develop- 
ing consumer policy & for advising the 
Secretary on consumer issues. She is 
also responsible for environmental & 
safety issues that come under the scope 
of the department & has under her ad- 
ministration the Offices of Environ- 
ment & Safety. Mrs. Connor succeeds 
Gen. Benjamin O. Davis Jr., who re- 
tired in September. The position Mrs. 
Connor holds was established in 1971. 

For information & comments in- 
volving Transportation’s Office of 
Consumer Affairs, contact Ann 
Uccello, Director, Office of Consumer 
Affairs, Transportation Dept., 
Washington, DC 20590 (202-426-4518). 
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Life cycle costing can save $ 


When buying appliances—as well as many other consumer products—the 
lowest price does not necessarily equal the lowest overall cost. In fact, accord- 
ing to General Services Administration (GSA), initial price of a product is 
only one factor to take into account when making product selections. Other 
factors to be considered include the installation, repair & operating costs of 
the item. 


To weigh these many factors in its purchasing decisions, GSA—along with 
other large buyers of household products—is using a buying technique called 
life cycle costing [CONSUMER NEws: Nov. 15, 1975, March 1] & has found that it 
can save substantial money over the lifetime of the product—even if the agency 
pays a higher purchase price. For example, GSA estimated these savings on the 
following bulk orders of household appliances: 

Air Water Electric Gas Refrigerator 
Conditioners Heaters Ranges Ranges Freezers 
Energy reduction 21% 13% 7% 7% 15% 
Operating cost $455,000 $437,000 $143,000 $786,000 $198,000 
savings 


Net savings $400,000 $326,000 $121,000 $619,000 $198,000 


But GSA & other large buyers are not the only ones that can benefit from 
using life cycle costing. According to Virginia Knauer, Special Assistant to the 
President for Consumer Affairs, consumers can also use the idea of life cycle 
costing in their purchases. “Especially now that utility costs are a major 
consumer expense, consumers can benefit greatly by making buying decisions 
that take the entire cost of the item into account—& not just its price in the 
store,” Mrs. Knauer said. 

To help consumers use life cycle costing in their purchases, CONSUMER 
NEWS contacted GSA & the Association of Home Appliance Manufacturers 
(AHAM) & developed these guidelines: 


e Life cycle costing considers the total cost of owning a product & can be 
used in the purchase of anything you intend to use for an extended period. 

e To determine the total life cycle cost of a product, you should weigh 
these factors before making your purchasing decision: 

1. Price of the product. 

2. Installation cost—if there is one. 

3. Operating cost of the product. Operating costs concern the amount of 
energy required to run the product. With cars, for example, you can determine 
this figure by multiplying the Environmental Protection Agency’s (EPA) 
average miles per gallon figures [CONSUMER NEWS: Sept. 1, 1975] by the 
number of miles you expect to drive a year. 

For appliances, determining operating costs is unfortunately not as easy. 
For room air conditioners, you can compare the energy efficiency ratios— 
EERs—for competing models [CONSUMER NEws: May 15, 1974], & for re- 
frigerators, you can look for the kilowatt hour per month figure, [CONSUMER 
NEws: Aug. 15, 1975]. However, until the Energy Policy & Conservation Act 
[CONSUMER NEws: Feb. 1], which mandates energy efficiency information for 
most appliances, is implemented, this information is not required. The only 
recourse is to try to get as much information from the dealer as possible & 
compare products keeping energy efficiency in mind. 

4. Repair costs you should anticipeate. Here, you should take into consid- 
eration what the product warranty will & will not cover & compare warranties 
to get the most coverage for the money. 

5. Number of years you expect to own the product. 

6. How much you expect to use the product. 

In weighing these factors, there will be undoubtedly many trade offs. 
However, using the principles behind life cycle costing—where possible—can 
only help you purchase a product that is the most economical & efficient for your 
needs. 
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PS & mail orders 


Postal Service (PS) has won a suit against a Texas mail order firm for al- 
legedly engaging in a scheme to obtain money through the mails by false repre- 
sentations. Based upon an investigation, the PS Consumer Protection Office 
initiated legal proceedings against Solarama Inc., of Dallas, TX, charging the 
company with falsely advertising that its product, Solarama Thermal Board, 
could prevent, treat or cure such conditions as arthritis, hemorrhoids & high 
blood pressure. According to PS’s complaint, the firm used direct mail circulars to 
claim that by putting the “board” between the mattress & spring of the bed, the 
product could obviate the need for surgery & slow down or reverse discomforts & 
degenerations associated with the aging process. Acting upon PS’s complaint, a 
Postal Service Judicial Office (like a judge) issued a mail-stop order against the 
company, which means that all future mail to the company will be returned to the 
sender unless the company makes it clear that the mail has nothing to do with the 
mail order business. 


In other action, PS issued complaints & got mail-stop orders against 11 firms 
for alleged mail fraud. Mail-stop orders have been issued against: AAMA, Los 
Alamitos, CA, for a scheme regarding a new “medicine”; Atlantis Rising, Port- 
land, OR, for sale of Chaparral Capsules & Formula #18; Charles Laboratories, 
Sacramento, CA, for “beautylift”; Willpower, Hawthorne, CA., for a product of 
the same name; W.W. Ventures, Charlottesville, VA, for bogus cruises aboard 
S.S. United States; Tryit, Fort Lauderdale, FL, for a product called Arise or 
Arouse; Dietsch Distributors, Sheboygan, WI, for Dietsch’s Reducer; Chandu, 
Fort Lauderdale, Fl, for a product of the same name; C-U-R-E, Memphis, TN, 
for a product called Potency Plus; Body Magic, Massapequa, NY, for sale of a 
method to develop a bustline; & Calvin H. Drane/Excell Products of Birmingham 
& Pratt City, AL for a chain letter scheme. 


Consumer deputies investigate drugs 


Consumer Product Safety Commission (CPSC) is using especially 
trained consumer volunteers, called Consumer Deputies, in a new investiga- 
tion to find out how well local drug stores are complying with the law requiring 
child-resistant packaging for certain prescription drugs. 


About 300 students, consumer & community organization members & 
state & local government workers trained by CPSC are canvassing their com- 
munities to ask consumers about the way their prescription drugs are pack- 
aged. Data currently being collected by CPSC from several poison control cen- 
ters throughout the country indicate that the ingestion of oral prescription 
drugs by children continues. Many of these children swallowed drugs that 
were packaged in vials without safety closures. 


CPSC wants to determine whether these containers represent non- 
compliance with the law on the part of the druggist or whether the containers 
were requested by consumers (under the law, you can get a prescription filled 
in non child-resistant packaging if you specifically request it or if your doctor 
does). Information collected by the Consumer Deputies will alert CPSC to the 
names & number of drug stores that may not be complying with the law. 


Consumers seeking more information about child-resistant closures 
should contact CPSC’s toll-free hotline at 800-638-2666 (in Maryland, call 800- 
492-2937). 
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More Recalls 


e TIRES—Kelly-Springfield Tire 
Co. of Cumberland, MD, has an- 
nounced the recall of 4 sizes of 
fiberglass radial auto tires. According 
to the company, sizes HR78-14, 
HR78-15, JR78-15 & LR78-15 have a 
tendency to develop separation in ex- 
tremely cold weather, which could ul- 
timately lead to tire failure. Brands 
involved are: Kelly-Springfield Pres- 
tige Radial, All American Custom Ra- 
dial, Astrostar DeLuxe Radial, Atlas 
Radial XL, Cordovan Radial CR-10, 
Multi-Mile Radial XL, Mobil Radial, 
PWR Radial G/P, OK Starmaster G, 
Traveler Radial 360 & Union Radial 
Four Star. 

What to do: To determine whether you 
have a possible defective tire, look at 
the last 3 digits of the serial number 
(which indicates production). If it is 
one of the affected tires, the last 3 dig- 
its will fall within 3 ranges: 444-524; 
015-525 & 016-036. If your tire(s) has a 
serial number that corresponds to one 
of those above, call the store where 
you purchased the tire for an appoint- 
ment to have it inspected. If neces- 
sary, it will be replaced free of charge. 

e TIRES—Firestone Tire & Rub- 
ber Co. of Akron, OH, has announced 
the recall of approximately 610 truck/ 
bus tires. The tires affected are 9.00- 
20 Transport 1 & 9.00-20 Transport All 
Traction 10 Ply rating nylon tube type 
tires with the following serial num- 
bers: VA2FCPM495, VA2FCPM505 
(for Transport 1’s), VA2FUAM495 & 
VA2FUAM505 (for Transport All 
Tractions). Tires are being recalled 
because some may have been manufac- 
tured with the wrong rubber com- 
pound. As a result, there could occur a 
separation between the plies, which 
could ultimately lead to tire failure. 
What to do: If you have tires with se- 
rial numbers that correspond to the 
ones above, contact the stores where 
they were purchased or the Firestone 
District Office closest to you to make 
an appointment for an exchange. 
Firestone also informs consumers that 
they can inspect their tires to deter- 
mine if they are defective. If they are, 
you will see a bulge in the shoulder or 
tread area of the tire that will produce 
pronounced thumping when vehicle 
is moving. Continued use of the tire 
after the appearance of this bulge could 
lead to a tire failure with rapid loss of 
air. For more information about these 
tires & the resulting recall, you can call 
Firestone’s headquarters toll free by 
dialing 800-321-9638 (Ohio residents 
station-to-station collect: 216-379- 
7088). 

e PICKLES—Food & Drug Ad- 
ministration (FDA) has announced 
the recall of Kroger Candied Sweet 
Midget Pickles manufacturered by 
Green Bay Foods Co., Green Bay, WI. 
Distribution was nationwide & con- 
sisted of 1,309 cases, each containing 
296 milliliter jars (10 ounces). Pickles 
are being recalled because of a decom- 
position caused by yeast fermentation. 
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Now Red #40? 


Food & Drug Administration 
(FDA), which in January ordered the 
food dye Red No. 2 off the market 
[CONSUMER REGISTER: Feb. 1, March 
1], is now turning its attention to the 
principal replacement for Red No. 
2—Red No. 40. 

FDA is evaluating new informa- 
tion presented to it by Allied Chemical 
Co., which holds the patent on Red 
No. 40. The data show that after 41 
weeks of a 78-week feeding study in- 
volving 400 mice, 6 of the animals had 
developed premature & unexpected 
malignant tumors. FDA has asked Al- 
lied to move as quickly as possible to 
determine the significance of these 
findings. The work will require at least 
30 days. Until FDA gets this informa- 
tion, it will not take any action because 
it says that no conclusions about the 
safety of Red No. 40 can be reached on 
the basis of the interim data. 


More caps & lids 


Agriculture Dept. has announced 
that the supply of home canning lids 
for 1976 will be almost double the 
amount produced last year. The in- 
crease is due to additional lines put 
into production by the canning lid 
manufacturers, plus the entry of new 
manufacturers into the market. Ag- 
riculture says more than 4 billion re- 
placement lids will be available for the 
1976 home canning season. 


The total number of lids for this 
year will also include nearly 3 billion 
regular size lids, more than one-third 
billion wide mouth lids, more than 
one-half billion regular caps (lids & 
rings sold together) & nearly 150 mil- 


lion wide mouth caps. Distribution of 


canning lids follows that of previous 
years. 


New Federal publications 


Federal Energy Administration (FEA) has published a fact sheet ex- 
plaining the appliance labeling & energy efficiency program mandated by the 
Energy Policy & Conservation Act. Law requires labels to be placed on certain 
household appliances indicating the amount of energy they use so that the 
consumer can make a more intelligent purchasing decision. For a copy of the 
fact sheet, write: Conservation & Environment Appliance Program, Federal 
Energy Administration, Old Post Office Bldg., Room 222, Washington, DC 
20461. 


Community Services Administration (CSA), which last January became 
the successor-agency to the Office of Economic Opportunity (OEQO), has pub- 
lished several pamphlets that can help church groups & other organizations 
involved in the social issues of the community. The booklets are: Community 
Action: How It Works; Community Economic Development: Investment In 
People & Projects; Energy & the Poor : A Continuing Crisis; Community 
Food & Nutrition Program: Food for the Poor; Senior Opportunities & Serv- 
ices: Dignity for the Elderly; & Community Services Administration: People 
Against Poverty. To get a free copy of each of these pamphlets, write: Office of 
Public Affairs, Community Services Administration, 1200 19th St., NW, 
Washington, DC 20506. 


Energy Research & Development Administration (ERDA) has pub- 
lished a catalog of currently available solar heating & cooling products that 
describes more than 100 complete solar systems. Called the Catalog on Solar 
Energy Heating & Cooling Products, it is intended for use by consumers as 
well as manufacturers, engineers & architects. However, because the indus- 
try is young & standards have not yet been adopted, ERDA urges consumers 
to use caution in choosing energy products. To get a copy of the catalog, which 
can be used a a guide, send check or money order for $3.80 to the Superinten- 
dent of Documents, Government Printing Office, Washington, DC 20402 
(document number: 052-010-00470-1). 
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